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il Comp@Con Hong Kong 2024
. ComplexCon §%2024

T22- 24/03/2024_

32 000 participants
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Hong Kong Performing Arts Expo
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14 -18/10/2024

800 - 1 000 arts and culture
practitioners from outmde-otrHong Kong
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\‘7\ ST Guangdong—Hong Kong-Macao
N R B : =1 Greater Bay Area
A e ik Culture and Arts Festival
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From October to November 2024
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programmes, exhibitions and
h Hong Kong.
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Chinese Culture Festival
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__From June to September 2024
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(XZEA[E) Stone and Shrine Circle e ol TR S
P 4>Z, [ #BHR Match Chen, Wich Chau (A% THHAE) Moonrise in Daylight

Breakthrough Art Studio

(PR) Sails
M FE Inkgo Lam

(SIEEE. #EHL®) Rhythmic LANE
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Napp Studio & Architects, Fragrant Village
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design district HongKong
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(t®&4E%E) Prismatic - Craig & Karl

[Z#11L7kf1 Tsuen Wan: Into the Landscape - B 1€ T{E= Seika Studio



Promote In-depth Travel with Local Characteristics
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* Promote in-depth travel with local characteristics through utilising Hong Kong'’s rich tourism resources.
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* For example, rolling out the Characteristic Local Tourism Incentive Scheme (CTIS) and sponsoring Creative
Itinerary Design Competition to develop itineraries with different characteristics.
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Effects of Mega Events

BREMUE

* To boost the economic gains of tourism, hotel, food & beverage,
retail, and other sectors
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* To design and launch cross-sector promotion and tourism products
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 Best ambassadors to tell the good stories of Hong Kong
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City-wide Courtesy Campaign
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« Cover 18 districts, all schools in Hong Kong, large and small merchants, transportation and all walks of life
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« HKTB will launch new series of promotion and strengthen promotion and training for the industry
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* Mobilise regional resources and networks in the 18 districts to promote publicity at the regional level
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* Work with schools to strengthen the promotion of courtesy education
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